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Going once, going twice... SOLD!

To the savvy investor who knows how to SPOT an emerging company with the potential for long-term growth.
Why do we at EQUITIES believe that Pink Sheets listed Auctionfloor Inc. is worthy of investors” attention? For one,
the company is based on a burgeoning online auction concept with proven success. Think eBay and
Liquidation.com. Online shopping sales in the U.S. have reached an all-time high (over $65 billion in 2006) as con-
sumers find increased security and convenience in the Internet. Auctionfloor Inc. is unique in offering live auctions
and a state-of-the-art technology platform. Also, its website’s auction software allows for easy translation, giving the
company access to international markets.

What's more, the company’s platform has a unique connection to eBay Live's servers, giving it exposure to eBay’s
165 million users.

With solid management, an extensive advertising campaign and an array of strategic partnerships, this young com-
pany may pull in revenues faster than an auctioneer can move his mouth. We at EQUITIES don't normally look to
the Pink Sheets for the next big winner - these stocks are just too volatile. However, Auctionfloor, Inc is just too spe-
cial a company to overlook. We encourage you to do your own research on Auction Floor, Inc., and be sure to
check out the company’s profile in the February and April issues of EQUITIES Magazine.

Gregory Bergman
Managing Editor

WARNING: There is no fee for being selected as an EQUITIES Special Situation. Our only requirement is
being a real company whose stock we believe has the potential to increase 50% to 100% over the next two
years. We have tried to/be objective, but may have failed. You, readers must decide for yourself.

Be careful to place strict limits on your purchases. The price quoted for the recommended stock is of the
date this report went to the printer, who naturally needs time to produce and mail our newsletter.
For current quotations, go online. If a stock rises out of our price range, there will always be another
opportunity or another stock with a bargain price. Remember, the price you pay will determine your profit
(or loss) when you sell.

EQUITIES Special Situations: Subscription Price: $150 per year; $15 per issue. Published monthly since 1958 by EQUITIES Global Communications, Inc., also publishers of EQUITIES Magazine: Subscription
Price $19.95 (six issues) per year. Both publications are owned by EQUITIES Global Communications, Inc., 2118 Wilshire Boulevard, #722, Santa Monica, CA 90403, David Bernard, Publisher.
The information presented in this publication is not to be construed as an offer to sell or a solicitation to buy any securities referred to herein. The information contained in this publication is considered
reliable, but is not guaranteed as to accuracy or completeness. Errors are inevitable. This newsletter contains forward-looking statements within the meaning of Section 21E of the Securities Exchange Act of
1934 relating to the development of companys products and future operating results that are subject to certain risks and uncertainties that could cause actual results to differ materially from those
projected. Reference is made to the company’s latest Annual Report or Form 10K filed with the SEC for a more detailed description of such factors. Readers are cautioned not to place undue reliance on
those forward-looking statements that speak only as of the date of this issue. The policy of EQUITIES Magazine is for our staff to avoid any pre-publication trading of a featured stock or any purchases or sales
of a new Special Situations recommendation until ten days after publication. Some companies written up may be advertisers in our sister publication, paid sponsors at one of our corporate conferences or
may buy reprints. However, our buy, sell or hold decisions will never be based on such events but on what we believe is best for our readers.




Page 2 EQUITIES Special Situations Number 534 January 2007

Auction Floor, Inc.
www.auctionfloor.com

Revolutionizing the live auction industry.
Becoming the eBay of the online live auction market.
Website caters to an international market.
Access to a large, profitable market, as the number of auction houses worldwide totals 16,000 and
annual sales reached $255 billion in 2005.
Offering 415 auctions (with an estimated 166,000 total lots) and upcoming live auctions catalogs
starting in Feb 2007 available for online bidding.
Utilizing unique link to eBayLive Auction servers.

OoTC: AFLR Shares Outstanding: 88.3 million
Recent Price: $0.30 Stock Market Cap: 26.5 million
52-Week Range: $0.51 -0.15 Long-Term Debt: N/A
Shareholder’s Equity: N/A Total Assets: N/A

Book Value per Share: N/A

Total Auction Houses Worldwide . . ....ovititininii ittt it ittt tetennenenenenens 16,000
Current Annual Sales .. ... o i i i i $256B
EbayLive Revenues (2005) .. ....ooouuniiiiiiiiiiiii i i i e 400M
Active Auction Houses Online (eBayhas 181) ......... ... .o it 500
# of Auctions Held oneBay Live / Month . ......oviiiiiiiiiiiiiiii i, 250
Total UsersoneBay ... ..o i i i it i e 150M
Percentage Who Have Tried Live AUuCtions .. ......ouuiiiiiiiiniiiiiiniiiineerninnenns 3%
(Auctionfloor.com’s tools will increase this number)
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RECOMMENDATION

Auction Floor, Inc. has been rapidly gaining name recognition in the live auction industry. The company’s web-
site, www.auctionfloor.com, offers access to hundreds of live auctions around the world. Through a relationship
with AuctionZip, Auction Floor, Inc. will post over 15,000 auction catalogs and sale bills in the next 90 days, provid-
ing bidders with millions of items to bid on. This will expand to its bidder count and give auctioneers what they
want — access to floor and online bidders.

The company expects its premium membership service to produce strong revenue growth. For a $30 annual
fee, bidders will be able to access premium services and specialized tools. For example, members can utilize tools
such as sniping — this allows a software agent to place a bid in the closing seconds of an auction. Membership is
expected to be a significant part of the company’s revenue streams. “When you start looking at the 10 million bid-
ders we believe we'll eventually have, those membership fees will start adding up.” says Michael Whelchel, the
company’s Technical Marketing Director.

Bidding Platform & Partnerships

The company recently agreed to share content with AuctionZip.com, a similar company with over 6,500 regis-
tered auctioneers and an average of 1.2 million page views per month. This could lead to a joint venture, and
would be a major benefit for the company - AuctionZip’s 360,000 buyers could be added to Auction Floor, Inc.’s
current customer base. AuctionZips customer base would be introduced to live bidding tools for the first time. The
company hopes to expand its customer base to several million by 2007, at which point the company will imple-
ment several customer motivation and retention programs to attain premium memberships.

The first two auction houses on its live auction-bidding platform are Heritage Auction Galleries, the world's
largest collectibles auctioneer, and Absolute Auctions & Realty, run by Robert Doyle the past president of the NAA
and Hall of Fame inductee.

Auction Floor, Inc. and GoAntiques, based in Columbus, Ohio, have also teamed up for future auctions.
GoAntiques lists over 45,000 items on eBay Live Auctions per month and has agreed to start using Auction Floor,
Inc.’s technology in 2007.

Bidder Central, a leader in the clerking and online auction business, is negotiating a joint venture with Auction
Floor Inc. — this would bring advanced technology, over 40 auction houses, and international connections to the table.

Discussions are ongoing with Auction Services Inc., which is connected to thousands of auctioneers boasts
over 700,000 unique monthly visitors to their website. Auction Floor, Inc. hopes to be able to post its red BID
NOW button on key websites like Auction Services to increase bidder counts for auctioneers holding live online cat-
aloged auctions.
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BUSINESS

The company’s business model is focused on capturing content first (auction houses and bidders), then driv-
ing revenues through services. In 2007, management estimates that if five million bidders use its platform and 5%
utilize the snipe feature, Auction Floor, Inc. will realize $15 million in revenue from this one service alone.

Bidders can:

= Bid live on selected lot based on keywords, categories or item specifics

= Bid on items from more than one auctioneer at the same time

= Bid on multiple rings at the same time

= Be informed when a lot is going to be auctioned — time estimate

= Be allowed to bid within 1T minute of a lot selling by phone, online catalog or computer
= Be allowed to place a snipe bid days, hours or minutes before a lot sells live
= Place a private bid days, hours or minutes before a lot sells live

= Request a phone bid and bid live in real time when a lot is selling live

= Bid online without software installations or plug-ins (Mac Friendly)

= Bid on several auctions at the same time with or without filtering

= Receive a time estimate of when an item is going to be auctioned

Auctioneers benefit:

While loyal bidders attend auctioneers of their choice and sit through an entire auction from start to finish,
those numbers are in the hundreds, not millions. Auction Floor, Inc. provides a stable fast bidding solution for loyal
bidders and tools for the bidders that are not present.

Auctioneers must also address the millions of bidders who prefer to find what they want and be told when
they will be sold from a pool of all live auction lots. Catering to these millions of bidders who now use eBay's timed
auctions, auctioneers can add millions of new bidders. More bidders equates to higher prices and happier consign-
ers or estate owners.

Fail-Safe System with Super-Fast Response Time

Auction Floor, Inc.’s platform took four years to develop and spent two years in private testing. The company’s
servers are designed to never crash, featuring redundant high speed optical lines, database backups and mirrored
application servers. Translation: the company could pull the power plug on its servers and its auction would contin-
ue as if nothing happened. Its bidding platform also has connectivity-strength monitors and auto-restart functionali-
ty in case a bidder loses Internet connection.

Moreover, Auction Floor, Inc.s response time is the fastest in the world. It processes new bids in under 200
milli-seconds. Bidders are notified of bid changes instantly and are never delayed or behind the auction. This fea-
ture alone eliminates 90% of the complaints of online live auctions. Auction Floor, Inc. has been bench tested to
operate at 300 lots per hour (most auctioneers sell at 90-130 lots per hour).

~
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EBay & Google

One of the biggest strengths of Auction Floor, Inc.’s platform is its unique connection to eBay Live’s servers.
Ebay Live features a special link to Auctionfloor.com; giving it critical exposure to millions of online consumers. This
allows the company to tap into eBay's 165 million users without using their Java-based auctioneer management
console (Java can cause speed issues on some computers).

The company has also specially engineered its website to enable online searchers to easily find auctions
directly from Google.com. This feature alone can greatly increase the results of a single auction.

Bid Anytime in Different Ways

Using its powerful software application, easy phone bidding system (in development), or eBay Live's Java con-
sole, bids can be placed up to one minutes before the item is to be auctioned. Using a sophisticated algorithm,
Auction Floor, Inc. tells bidders when their item is to be auctioned —hours or even days in advance. Therefore, cus-
tomers can bid anytime, anywhere.

Save Time and Money

The company’s auction management system makes it easy to add new items and track them through the various
stages of input. It allows up to 12 detailed photographs and has a turnkey photography system to help auctioneers
quickly photograph their items. Auctionfloor.com also provides instant access to detailed auction reports. Its fraud-
detection module tracks bidders so one can know who to let bid and who to keep out. With additional tools and pro-
grams coming from Bidder Central, Auction Floor, Inc. will now be able to offer full backroom and clerking support.

HISTORY

In December 2006, GlobalNet Energy, Inc., acquired CBTechnologies and changed its name to Auction Floor,
Inc. to better reflect its corporate goal of being an online meeting place for auctioneers and bidders. In conjunction
with the name change, the company launched www.auctionfloor.com.
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MANAGEMENT

Andy Stone is the President and CEO of Auction Floor, Inc. Mr. Stone’s passion for the live auction business led
him to become instrumental in the formation of what is now auctionfloor.com. He was previously in the insurance
industry, where he served as President of Professionals Investors Insurance Group, a publicly traded insurance hold-
ing company. There, he managed over 2800 employees as well as overseeing all aspects of the company’s growth
and profitability.

James Paden is Chief Technology Officer and Vice President. Mr. Paden is responsible for the company's IT staff,
website and technical infrastructure. He has over eight years of IT experience including starting multiple online
businesses, and is skilled in seven different programming languages. His strengths include user-friendly design,
search engine optimization and online marketing.

Loretta Griffin is Secretary and Treasurer. Ms. Griffin has over 20 years experience in corporate finance and
accounting. She began her career in international banking. Recently she was chief financial officer of a nationally
chartered trust company, where she served for 8 years. Ms. Griffin has held controller positions in a variety of firms
including investment banking, consulting and real estate trust companies. She is currently a co-founder of Bjork
Security Systems, Scottsdale, AZ and financial liaison for Advisory Services, Inc.

Michael Whelchel is the company’s Technical Marketing Director. Mr. Whelchel has more than thirty years experi-
ence with programming, databases and many types of real time systems. His business background has focused on
real time systems and has included Wall Street and Live auctions. He has the ability to envision the “big picture” of
business models and troubleshoot, determine solutions and direct teams of IT professionals to create software to
implement and/or improve the business model. Mr. Whelchel’s abilities also include promotions, advertising, mar-
keting operations and financial projections.

COMPETITION

Auction Floor, Inc. is not alone under the online auction umbrella. In fact, there are numerous online auction
companies including eBay, the largest and most popular online auction site in the world; Yahoo Auctions, a major
player in the online auction world, although without the muscle of eBay; and Amazon.com Auction, among a host
of others.

RISKS

Auction Floor, Inc. competitive space is characterized by rapidly changing technology and evolving industry
standards. To be competitive, the company must continually improve its systems to accommodate the increasing
levels of use of its website. In addition, it may need to develop or license additional technology in order to add
new features and functionality to its services. If its unable to upgrade or effectively integrate its technology, transac-
tion processing systems, security infrastructure, or network infrastructure to accommodate increased traffic or trans-
action volume its business could be harmed.

CAUTIONARY STATEMENT

This document does not constitute an offer to sell or a solicitation of an offer to buy any of our securities. This
document contains certain forward-looking statements within the meaning of Section 27A of the Securities Act of
1933, as amended, and Section 21E of the Securities Exchange Act of 1934, as amended. These forward-looking
statements may include projections of matters that affect revenue, the ability to develop or license certain technolo-
gies; operating expenses or net earnings; projections of capital expenditures; projections of growth; hiring plans;
plans for future operations; financing needs or plans; plans relating to the company's products and services; and
assumptions relating to the foregoing.
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COMPANY ADDRESS

Auction Floor, Inc.
3965 North Meridian Street,
Penthouse — 7G
Indianapolis, IN 46208
Andrew J. Stone, CEO
Phone: (317) 921-8776
Fax: (240) 235-4257
Website: www.auctionfloor.com

INVESTOR RELATIONS

Jordan Kacic
(602) 377-6388

Arnaldo Arroyo Gregory Bergman
Writer Managing Editor

01/18/2007

David Bernard
Publisher




EQUITIES Special Situations Recommendations Still Open on 1/1/06 and Subsequent Recommendations

DAt RECOMMENDED RECENT ~ PCT. DATE RECOMMENDED RECENT — PcT.
CoMPANY RECOMMENDED Price PricE  CHe.  B-H-S  Company RECOMMENDED PRICE Price Cuc. B-H-S
/ NASDAQ:REFR MSEL.PK \

Research Frontiers 7/01 25.98 5.72 -18 Buy Merisel 9-05 7.59 3.70 -51 Buy
NYSE:IEX SCNGE.OB

IDEX Corporation! 11-12/01 21.29 42.75 +101 Sold Scientigo, Inc. 10-11-12/05 1.00 0.115 -89 Sold
NYSE:PPD - RXHN.OB

EfEeN"’f‘"gKLega' Services®  6/02 16.20 3875 +139 Buy Rexahn Pharmaceuticals, Inc. 106 175 135 B Buy

v 3 o AVMD.PK

Rena@sance Capital 8-12/02 1.41 9.75 4591 Buy Advanced Medical 206 2,00 0.70 45 Buy
AMEXAXO AMEX:UTK

AXS-One 2-4/03 0.72 1.95  +171 Sold G

AMEXIOC UTEK 306 13.71 10.76 22 Buy
InterQil Corporation  7-12/03 20.49 2589 426 Buy BIPHE.OB

GTHA OB Biophan 406 1,53 0.56 43 Buy
GeneThera 1-4/04 1.83 0.104 94 Sold AMEX:KAL

GWES.OB Callisto 506 141 0.86 -39 Buy
Great Western Land & Rec.5-8/04 0.30 0.70 +133 Sold NASDAQ:SIRI

AVSO.0B SIRIUS Satellite Radio, Inc. 606 4.48 4.05 -10 Buy
Avatech Solutions 10-11/04 0.37 2.48 +570 Sold AMEX:BBC

AVNEX:MED Bodisen Biotech 706 12.89 465 -b4 Sold
Medifast, Inc. 12-04 3.59 930  +159 Sold QPCI.OB

NASDAQ:SBGI QPC Lasers 806 240 1.10 54 B
Sinclair Broadcast Group 1-05 1.25 11.53 +59 Sold CHNG.OB o
PBEGFPK & PBG.TO i

Petrobank Energy & Resources 2-05 3.00 10.84 4261 Sold China thural Gas, Inc 06 30 309 3 Sold

; NASDAQ:GORX

NASDAQ.UNTD GeoPh 1006 4.05 413 20 B
United Online” 34/05 8.00 13.06 +63 Sold eornarmd s - - * uy
eAutoclaims, Inc. 5.05 0.12 0.155 +29 Buy Dyadic International, Inc. 1006 4.23 5.15 +22 Buy
SNWPOB UGTH.OB & GTH.V

Satellite Newspapers 6-05 0.11 0.08 2] Sold U.S. Geothermal, Inc. 1206 1.09 1.18 +8 Buy
RPTN.OB AFLR.OB

Raptor Networks Technology 7-8/05 0.51 0.81 +59 Buy Auction Floor, Inc 01-07 0.30 0.30 +0 BUY

1 Purchase price adjusted for dividends of $0.56 in both 2002 and 2003: a 3 For 2 Stock
split in June 2004 and dividends of $0.48 in 2004 and in 2005 and $0.12 in 2006.

2 Purchase price adjusted downward for a dividend of $0.50 in January 2005 and
$0.30 in May 2005 and $1.20 so far in 2006.

3 Purchase price adjusted for dividends of $0.10 in 2003, $0.40 in 2003 and capital
gains of $0.85 in 2004 and dividends of $0.40. In January 2005 purchase price

adjusted downward for a special dividend of $2.77 and $0.40 regular. Purchase
price adjusted downward $0.93 in January 2006 for a special dividend. And $0.40
regular.

4 Purchase price adjusted downward for dividends of $0.30 in 2005 and $0.50 in 2006.

Purchase price adjusted downward for dividends of $0.80 in 2005.

6 Purchase price adjusted downward for dividends of $0.08 so far in 2006.
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To begin or extend your subscription to EQUITIES Special Situations, mail this coupon with a check for $150 (for one year) to
EQUITIES Special Situations, 2118 Wilshire Boulevard, #722, Santa Monica, CA 90403.
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