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ON THE MOVE CORPORATE PROFILES

CORPORATE OVERVIEW

Founded in 1999, EnXnet, Inc.
(“EnXnet”) is rapidly emerging as a 
leading edge provider of next generation
digital technologies and products. EnXnet
has developed a compelling pipeline of
proprietary products, and technologies,
which address multi-billion dollar mar-
kets. It has recently initiated the market
launch of several of its ground-breaking
products and technologies, with others
expected to be introduced throughout
the balance of 2006 and into early
2007.

MARKET POTENTIAL 
Several sources have conservatively 
valued the digital media industry at $3
trillion in annual product and service 
revenues. The Digital Media Industry
encompasses a broad, multi-layered 
variety of products and services that 
cuts across the panorama of our lives,
impacting both manner in which we
conduct business and the products that
we use on a daily basis. EnXnet is tar-
geting this broad market as well as the
rapidly increasing Stored Value Card 
segment. It is estimated that more than
$72 billion in stored value transactions
will be completed during 2006, as 
compared with $42 billion in 2003, 
representing robust industry growth of
more than 70% in just three years. 

ThinDisc™  

ThinDisc™ is a patent pending product
developed by EnXnet that is 33% 
thinner than any standard CD or DVD
currently on the market today, and can
be read by any standard DVD player
along with virtually all computers.  

Marketed under the name
MoxyCard™, EnXent has incorporated its
revolutionary ThinDisc™ technology to
create the first interactive Stored Value
Card on the market. 

Currently are as many as 20,000
stored value programs being marketed, of
which approximately 7,000 carry the
Mastercard™ or Visa™ logo. They all
have one thing in common…. They are all
alike…. None are unique.

EnXnet is ready to change all that.
ThinDisc™ transforms the ‘stagnant’
stored value card into a unique and 
customized interactive, multi-media mar-
keting tool. ThinDisc™ is the only product
that can achieve this, by adding a propri-
etary CD/DVD layer to a traditional, mag-
netic strip style ‘swipe card, can contain as
much as ten (10) minutes of quality audio
and video on the DVD Gift Card, enabling
the merchant, shopping mall, etc. to mar-
ket their products by adding customized
marketing and product information,
exclusive card-only promotions and other
marketing information. The customer can
insert the card into any standard CD or
DVD device to print out product coupons
or go online to make purchases, linking
the Internet with “Bricks and Mortar”
retailing. Customers like the convenience
and safety of using them, as opposed to
cash and particularly as gifts. 

MARKETING/MANUFACTURING
ALLIANCES
EnXnet, Inc. has established valuable
marketing alliances with One28
Marketing Group, who is currently intro-
ducing MoxyCard™ to the stored value
card industry. One28 owns the
MoxyCard™ and has licensed the rights

to use ThinDisc™ as well as compensate
EnXnet in the form of a royalty, based
on unit sales of the card. The reception
for this product has exceeded expecta-
tions. Significant contracts are expected
to be announced shortly. The Company
has also licensed the use of ThinDisc™
to Interactive Affinities, Inc., which
granted EnXnet a 7% equity interest 
in their company, along with royalty
expectations for their rights to use the
technologyOther marketing alliances
include Corporate Disk, OneDisc
Distribution Co., of which EnXnet owns
an 8% equity interest of, Castaway
Records (EnXnet holds a 8% equity
interest) and InnerSoul Records, division
of Castaway Records. EnXnet is current-
ly pursuing additional strategic and 
marketing alliances, a number of which
are currently in discussion.

EnXnet’s manufacturing alliances
include Corporate Disk which manufac-
tures the OneDisc™ and Optical Disc
Service and Microservice Technologia
Digital, SA., which produce gift cards 
and stored value products, including the
MoxyCard™ and SurfCard™. Together,
EnXnet’s manufacturing partners have the
capacity to produce 3.2 million of these
products per day.  The Company is 
currently in discussion with other product
manufacturers. 

OneDisc™/DVD Plus(c)

EnXnet has acquired the exclusive
license to commercialize and market a
unique product, marketed EnXnet under
the trade name OneDisc™/DVDplus(c)
As a dual sided CD/DVD, OneDisc™/
DVDplus(c) enables one side to contain
DVD quality video, while the other side
can contain quality audio content.
OneDisc™/DVDplus(c) is one of the only
two products currently available on the
market that can accomplish this. What
distinctly sets OneDisc™/DVDplus(c)
apart is its safety in preventing potential
damage to the optical devices that read
the content and transmit it either in the
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form of video or media, which is
achieved because of its thinner design.

SECURITY ANTI-THEFT 
TECHNOLOGIES

Nearly $30 million dollars per day is 
lost across North America due to
shoplifting and employee theft. This
translated to more than $10 billion lost
as a result of product theft in 2004. 
This is a problem that affects not only
retailers, since the costs related to theft
are directly transferred to consumers
and are reflected in the price paid for
goods and services.

EnXnet has developed a suite of 
proprietary technologies that significantly
enhances the usability, effectiveness and
accuracy of both AM and RFID based 
surveillance tagging devices, while 
resolving the problems and limitations
associated with each technology.

n EAMTag
A non-detectable Electronic AM
(Acousto-Magnetic) Tag is a patent
pending security device which can be
embedded into the product during its
manufacture and allows the tagging
of valuable products previously difficult
or impossible to tag.

n HyTag
HyTag is a patent pending tag that
combines the benefits of both the
Acousto-Magnetic (AM) and Radio
Frequency Identification Device
(RFID)in a single product. It is designed
to be placed on or embedded within
consumer products. 

n EnXcase™
The EnXcase™ was created specifically
for use in retail outlets in conjunction
with OneDisc™/DVDPlus© hybrid opti-
cal disc to help reduce in-store theft.
The EnXcase™ was designed to make
the enclosed disc visible at all times. 
A patent application covering the
EnXcase™ has been filed and is 
currently pending.

n DSTag™
DSTag™ (Disc Security Tag) is a propri-
etary, patent pending device which
utilizes EAS (Electronic Article
Surveillance) tag technology that is
embedded into the hub ring of a CD
or DVD during the injection molding
phase of the manufacturing process,
making them irremovable from the
product without resulting in damage
to the product. 

n aRFID
The aRFID is a patent pending
Electronic Radio Frequency
Identification Device that is activated
by electro-magnetic pulse or electro-
magnetic radiation. RFID security 
tags can be externally programmed
enabling the retailer to track inventory.

n RFID Deactivation Device 
The RFID Deactivation Device is a
patent pending technology that
resolves the major problem of personal
privacy that often arises with the use
of RFID tagging of consumer products.
Current RFID tags remain readable
until physically destroyed. thus allow-
ing the tracking of one's purchases
beyond the store or retail outlet and
into the home, which is considered 
by many groups as representing an
invasion of personal privacy. The 
RFID Deactivation Device permanently
disables the RFID tag at the point of
sale, thus effectively alleviating all 
privacy concerns.

RECENT DEVELOPMENTS

EnXnet recently announced that it has
entered into an agreement with BAHF,
LLC and that a new entity would be
established for the purpose of develop-
ing proprietary medical products, 
products with the goal of improving
patient safety and reducing mortality
and morbidity. These medical products
will be based on intellectual properties
contributed by both EnXnet and BAHF.
EnXnet will retain a 25% equity interest

in the new venture, while BAHF will
fund all development and other costs
related to the new company.  

MANAGEMENT

Ryan Corley, President, CEO, and
Director
As a co-founder of Enxnet, Ryan Corley
is the vision behind EnXnet. Mr. Corley
has more than 25 years of entrepre-
neurial experience, during which time
he founded several highly successful 
privately held and public companies. 
As the founder of U.S. Technologies, 
Mr. Corley led the company from 1988
through 1992, during which time it
grew from 5 to over 300 employees 
and achieved a listing on NASDAQ. 

Mark Pempsell, Director of
Marketing & Engineering
Mark Pempsell is a highly experienced
technology professional with senior
managerial experience in the develop-
ment, patenting and marketing of con-
sumer and medical technology products.
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